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PROFESSIONAL EDUCATION

Certificate

Marketing Management

This program enables you to excel in modern marketing by mastering sales and marketing alignment, leveraging
Al for personalized customer experiences, and developing data-driven, multi-channel campaigns for success in
today’s buyer-centric environment. The Marketing Management program consists of three required courses, three
elective courses and one capstone course.

Total Units: 15

Completion Time: 9-12 months (full-time)

Modality: Online, in person, or choose a mix of both.

Special Programs: F-1 Compliant and WIOA/TAA Funding Approved.

Courses may have prerequisites; review the course page before enrolling. A checkmark indicates the course is typically offered during that term. *

Required Courses

7 Units | 3 Courses

COURSE NAME & NUMBER o . UNITS FALL WINTER  SPRING SUMMER
&u;?g;z%r&ven l\./larketlng. Principles f':md Practice 20 v v v v
:\r;ltli_gll_ré\'.t;(ig/l;rketfng and Sales. Str.ategles 20 v v

I’\r;lt;_?_ré\'.[;igflgrketmg Communication 30 v v v

Elective Courses

6 Units | Choose 3 Courses

Digital and Performance Marketing

COURSE NAME & NUMBER UNITS FALL WINTER  SPRING SUMMER

Customer Acquisition Planning and Growth Tactics

MKTG.X405 2.0 v v

CRM Implementation and Customer Experience Strategy 20 v

MKTG.X407 ‘

Search and Al Engine Optimization (SEQ, SEM, AEQ)

MKTG.X410 2.0 v v

Strategic Digital Marketing & Integrated Campaign Planning

MKTG.X419 2.0 v v

Applied Web, Mobile and Al Analytics

MKTG.X412 2.0 v
Marketing Strategy and Insights

COURSE NAME & NUMBER UNITS FALL WINTER  SPRING SUMMER

Applied Market Research for Strategic Decisions

MKTG.X401 2.0 v v

Customer Insights and Market Sizing

MKTG.X413 2.0 v v

Product Marketing: From Planning to Launch

MKTG.X406 2.0 v

Al Tools for PR, Media, and Campaign Communications 20 v

MKTG.X402 ‘

Al Applications and Tools for Marketers

MKTG.X420 2.0 v v

*Scheduling is subject to change at any time by UCSC Silicon Valley Extension. Contact Us:
Please visit our website for all current course offerings. extension@ucsc.edu
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mailto:extension@ucsc.edu
https://www.ucsc-extension.edu/certificates/marketing-management/
https://www.ucsc-extension.edu/courses/customer-driven-marketing-principles-and-practice
https://www.ucsc-extension.edu/courses/integrated-marketing-and-sales-strategies
https://www.ucsc-extension.edu/courses/integrated-marketing-communication-0
https://www.ucsc-extension.edu/courses/customer-acquisition-planning-and-growth-tactics
https://www.ucsc-extension.edu/courses/crm-implementation-and-customer-experience-strategy
https://www.ucsc-extension.edu/courses/search-and-ai-engine-optimization-seo-sem-aeo
https://www.ucsc-extension.edu/courses/strategic-digital-marketing-integrated-campaign-planning
https://www.ucsc-extension.edu/courses/applied-web-mobile-and-ai-analytics
https://www.ucsc-extension.edu/courses/applied-market-research-strategic-decisions
https://www.ucsc-extension.edu/courses/customer-insights-and-market-sizing
https://www.ucsc-extension.edu/courses/product-marketing-planning-launch
https://www.ucsc-extension.edu/courses/ai-tools-pr-media-and-campaign-communications
https://www.ucsc-extension.edu/courses/ai-applications-and-tools-marketers

Capstone Course

2 Units | 1 Course

COURSE NAME & NUMBER UNITS FALL WINTER  SPRING SUMMER
Capstone: Marketing Decision-Making from Entry to Leadership
MKTG.X491 20 v

Completion Review

Once all certificate requirements have been met and your final grades are posted, please access your Student
Portal to enroll in the “Certificate Completion Fee” to begin the review process. Please allow 4-6 weeks to receive
your certificate.

Available Specialization

Enhance your career trajectory with a specialization in “Administrative Professionals” to enhance your skills in
business finance, strategic communications, and effective writing.



https://www.ucsc-extension.edu/courses/capstone-marketing-decision-making-entry-leadership
https://www.ucsc-extension.edu/courses/marketing-management-certificate-completion-fee
https://www.ucsc-extension.edu/specializations/administrative-professionals/
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